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ABSTRACT 
The Oakland County s e a t  b e l t  campaign, p lanned  and implemented 
by t h e  Oakland County T r a f f i c  Improvement A s s o c i a t i o n ,  was des igned  
t o  i n c r e a s e  t h e  p e r c e n t a g e  of s e a t - b e l t  users among au tomobi le  
d r i v e r s .  
The campaign e v a l u a t i o n  set f o r t h  i n  t h i s  r e p o r t  is based upon 
t h r e e  s u r v e y s .  These i n c l u d e d  a t t i t u d i n a l  and b e h a v i o r a l  s u r v e y s  
of a d u l t  p o p u l a t i o n s  and a  s m a l l - s c a l e  i n t e r v i e w i n g  of e l emen ta ry  
s c h o o l  c h i l d r e n  who r e p o r t e d  s e a t - b e l t  usage h a b i t s  of t h e i r  p a r e n t s .  
I n  g e n e r a l ,  very  s c a n t  ev idence  i n  s u p p o r t  of an i n c r e a s e  i n  
s e a t - b e l t  usage was found ,  y e t  t h e  d a t a  c l e a r l y  show t h a t  t h e  mass 
media messages were a t t e n d e d  t o  and comprehended by a  l a r g e  segment 
of  t h e  a d u l t  p o p u l a t i o n  of Oakland County. 
A l b e r t  P r y o r  
INTRODUCTION AND PROBLEM 
From February  13, 1969, u n t i l  app rox ima te ly  June 1, 1969, t h e  
T r a f f i c  Improvement A s s o c i a t i o n  (TIA) of  Oakland County,  Michigan, 
conducted  an e x t e n s i v e  campaign t o  promote au tomobi le  s e a t  b e l t  
u s a g e .  TIA messages were p r e s e n t e d  th rough  major  media t e c h n i q u e s  
( r a d i o ,  t e l e v i s i o n ,  newspaper,  b r o c h u r e ,  bumper s t i c k e r ,  d i s p l a y  
s i g n ,  s l i d e  f i l m )  and i n  l e c t u r e s  t o  s e l e c t e d  g r o u p s .  
A s t u d y  of t h e  campaign ' s  e f f e c t s  on t h e  a t t i t u d e s  and behav io r  
of  Oakland County d r i v e r s  i n v o l v e d  t h r e e  t y p e s  of  a n a l y s e s  and con- 
s e q u e n t l y  was d i v i d e d  i n t o  t h r e e  p a r t s .  P a r t  1 compared t h e  o v e r a l l  
e f f e c t s  of t h e  'I'PA "Lock I t  To Met' theme w i t h  t h e  e f f e c t s  of two 
N a t i o n a l  S a f e t y  Counc i l  s l o g a n s .  
I n  P a r t  2 ,  t h e  w r i t e r  c o n s i d e r e d  t h e  e f f e c t i v e n e s s  of a  s a f e t y  
l e c t u r e  p r e p a r e d  by P r o f e s s o r  Donald F. Huelke,  of t h e  De,partment 
of Anatomy a t  The U n i v e r s i t y  of Michigan, and d e l i v e r e d  by him and 
r e p r e s e n t a t i v e s  of a c o o p e r a t i n g  s p e a k e r s '  bureau  t o  v a r i o u s  c l u b s  
and o r g a n i z a t i o n s  meet ing  i n  Oakland County,  and t o  emp1o:yees of 
t h e  P o n t i a c  Motor Company. A t t e n t i o n  was f o c u s e d  upon 1 )  t h o s e  
exposed  t o  b o t h  t h e  s a f e t y  l e c t u r e  ( s l i d e  p r e s e n t a t i o n s )  and a  f i l m  
conce rn ing  s e a t  b e l t s ;  2 )  t h o s e  exposed  t o  t h e  s a f e t y  l e c t u r e  o n l y ;  
3 )  t h o s e  exposed t o  t h e  f i l m  o n l y ;  and 4 )  t h o s e  exposed  t o  n e i t h e r  
t h e  f i l m  nor  t h e  s l i d e  p r e s e n t a t i o n .  (See Appendix A,)  
I n  P a r t  3 of t h i s  s t u d y ,  an a t t e m p t  was made t o  measure t h e  
e f f e c t s  o f  communication between e l emen ta ry  s c h o o l  c h i l d r e n  and  
t h e i r  p a r e n t s  conce rn ing  s e a t  b e l t  u sage .  "Safe ty  bug" campaign 
messages  p e r s u a d i n g  s t u d e n t s  t o  encourage  t h e i r  p a r e n t s  and o t h e r  
p e r s o n s  t o  wear s e a t  b e l t s  were d e l i v e r e d  t o  c h i l d r e n  i n  t h e  P o n t i a c ,  
Michigan pr imary  s c h o o l s .  I n t e r v i e w s  wi th  s t u d e n t s  and p a r e n t s  were 
employed t o  s t u d y  t h e  e f f e c t  of t h i s  method of i n f o r m a t i o n  d i s semi -  
n a t i o n .  (See Appendix B .  ) 
PART I 
P rocedures  
A q u e s t i o n n a i r e  was a d m i n i s t e r e d  t o  432 i n d i v i d u a l s  chosen a t  
v a r i o u s  t i m e s  and l o c a t i o n s  t h roughou t  t h e  county .  (See Tab le  I ) .  
The Oakland County p o p u l a t i o n  was sampled by u s i n g  f o u r  su rvey  l o -  
c a t i o n s ,  each  d u r i n g  t h r e e  time i n t e r v a l s .  The f o u r  l o c a t i o n s  were 
s e l e c t e d  wi th  t h e  hope of sampl ing  i n d i v i d u a l s  from a  range  of  
socioeconomic l e v e l s  and a l s o  from bo th  r u r a l  and u rban  env i ronmen t s ,  
t h e r e b y  i n c l u d i n g  d r i v e r s  who a r e  exposed  t o  a  v a r i e t y  of d r i v i n g  
c o n d i t  i o n s .  
TABLE I .  INTERVIEWING SCHEDULE 
LOCATION DAY AND TIME NO. SUBJECTS 
P o n t i a c  Mall  Monday 1 : 0 0  PM- 2 : 1 5  PM 36 s u b j e c t s  
P o n t i a c  Mall  Wednesday 5 :30  PM- 6 : 4 5  PM 36  s u b j e c t s  
P o n t i a c  Mall Sa tu rday  9 : 3 0  PM-10:45 AM 36  s u b j e c t s  
Birmingham Kresge Monday 3 :00 PM- 4 : 1 5  PM 36 s u b j e c t s  
Birmingham Kresge Wednesday 7 : 0 0  PM- 8 : 1 5  PM 36 s u b j e c t s  
Birmingham Kresge Sa tu rday  11:15 AM-12:30 PM 36 s u b j e c t s  
Roches t e r  Kresge Tuesday 5 : 3 0  PM- 6 : 4 5  PM 36 s u b j e c t s  
Roches t e r  Kresge Thursday 1 : 0 0  PM- 2 :15  PM 36  s u b j e c t s  
Roches t e r  Kresge Sa tu rday  1 : 3 0  PM- 2 : 4 5  PM 36  s u b j e c t s  
Clawson F e d e r a l  Tuesday 7 : 0 0  PM- 8 : 1 5  PM 36 s u b j e c t s  
Clawson F e d e r a l  Thursday 3 : 0 0  PM- 4 :15  PM 36 s u b j e c t s  
Clawson F e d e r a l  Sa tu rday  3 : 1 5  PM- 4 : 3 0  PM 36 s u b j e c t s  
P o t e n t i a l  i n t e r v i e w e e s  were approached  by t h e  i n v e s t i g a t o r  and 
a sked  t o  dona te  one minute  of t h e i r  t i m e  t o  answer "a few q u e s t i o n s  
conce rn ing  highway s a f e t y . "  A l l e g e d l y  t h e  d a t a  t h u s  obtainled were 
t o  be used  i n  a  t h e s i s  f o r  The U n i v e r s i t y  of Mich igan ' s  g r a d u a t e  
school. Each i n t e r v i e w e e  was a sked  t e n  q u e s t i o n s ,  two of which 
cou ld  be v a r i e d  s l i g h t l y  t o  a s c e r t a i n  whether  a  s u b j e c t  r e c o g n i z e d  
a  p a r t i c u l a r  s e a t  b e l t  s l o g a n  o r  r e c a l l e d  any of t h e  t h r e e  s l o g a n s  
t h a t  had been p u b l i c i z e d  e x t e n s i v e l y  d u r i n g  t h e  two y e a r s  p r e c e d i n g  
t h e  s t u d y .  ( S u b j e c t s  were g i v e n  c r e d i t  f o r  r e c o g n i t i o n  on1.y when 
they  were a b l e  t o  i d e n t i f y  a  s l o g a n  a s  a  s a f e t y  b e l t  message.  C r e d i t  
f o r  r e c a l l i n g  a  s l o g a n  was awarded on ly  when a  s u b j e c t  c i t e d  a  s e a t  
b e l t  s l o g a n  i n  i t s  e x a c t  word ing . )  
The q u e s t i o n n a i r e  r e a d  a s  f o l l o w s :  
1. Do you l i v e  i n  Oakland County? 
2 .  Do you d r i v e  an au tomobi le?  
3 .  Sex 
4 .  Age 
5 .  Occupat ion 
6 .  Are you f a m i l i a r  w i t h  t h e  s l o g a n :  (One of t h e  t h r e e  s l o -  
gans  was quo ted .  Under t r e a t m e n t  4 ,  t h e  q u e s t i o n  r e a d :  
Do you r e c a l l  any s l o g a n s  which r e l a t e  t o  use  o f  au to -  
mobi le  s a f e t y  b e l t s ? )  
7 .  I f  s o ,  can  you t e l l  me what i t  r e f e r s  t o ?  (Omitted f o r  
t r e a t m e n t  4 )  
8 .  Where have you s e e n  o r  h e a r d  t h e  s l o g a n ?  
9 .  Do you f e e l  t h a t  au tomobi le  s a f e t y  b e l t s  a r e  advantageous  
t o  t hose  who wear them? 
10 .  While d r i v i n g  a l o n e  do you wear your s e a t  b e l t  (1) always? 
( 2 )  most of t h e  t ime? ( 3 )  about  h a l f  t h e  t ime?  ( 4 )  occas -  
i o n a l l y ?  ( 5 )  never?  
Hypotheses 
The fo l lowing  hypo theses  were formed i n  r e l a t i o n  t o  P a r t  1 :  
( 1 )  The "Lock I t  To Me" s l o g a n  s h o u l d  s t a n d  ou t  i n  tlhe 
minds of Oakland County r e s i d e n t s  more t h a n  t h e  NSC s l o -  
gans  and t h e r e f o r e  w i l i  be r ecogn ized  and r e c a l l e d  w i t h  
s i g n i f i c a n t l y  g r e a t e r  f requency  t h a n  t h e  NSC s l o g a n s .  
( 2 )  S u b j e c t s  who r ecogn ize  o r  r e c a l l  t h e  "Lock I t  To Mef1 
s l o g a n  w i l l  e x p r e s s  a  s i g n i f i c a n t l y  g r e a t e r  b e l i e f  i n  t h e  
va lue  o f  s e a t  b e l t s  and use  them s i g n i f i c a n t l y  more f r e q -  
u e n t l y  t h a n  t h o s e  who do no t  r e c a l l  o r  r ecogn ize  t h e  s l o g a n .  
( 3 )  Under t r e a t m e n t  4 ,  s u b j e c t s  who r e c a l l  on ly  t h e .  ''Lock 
I t  To MeQ' s l o g a n  w i l l  a t t e s t  t o  s i g n i f i c a n t l y  g r e a t e r  s e a t  
b e l t  usage t h a n  s u b j e c t s  who r e c a l l  e i t h e r  o r  bo th  of t h e  
NSC s l o g a n s ,  bu t  no t  t h e  "Lock I t  To Me" s l o g a n .  
R e s u l t s  
The f i r s t  h y p o t h e s i s  was p a r t i a l l y  conf i rmed a s  shown i n  Table  P I .  
TABLE 11. SLOGAN RECOGNITION AND RECALL PERCENTAGES 
Slogan --. % Recognized % R e c a l l e d  No. S u b j e c t s  
"Buckle Up For S a f e t y "  9 8 . 1  
"Lock I t  To Me" 41.7 
"What ' s  Your Excuse" 1 8 . 5  
A ch i - squa re  g o o d n e s s - o f - f i t  t e s t  showed t h a t  TIA's "Lock I t  To 
Me" s l o g a n  was r e c a l l e d  and r ecogn ized  s i g n i f i c a n t l y  more o f t e n  than  
NSC's "What 's  Your Excuse" s l o g a n ,  bu t  s i g n i f i c a n t l y  less o f t e n  t h a n  
NSC's "Buckle Up For S a f e t y . "  I f  we assume t h a t  t h e  sample was r e a -  
sonably  r e p r e s e n t a t i v e ,  t h e  TIA s l o g a n  a p p e a r s  t o  have reaclhed a lmos t  
one-half  of i t s  p r o s p e c t i v e  a u d i e n c e ,  a  f i g u r e  approaching  abou t  400,000 
i n d i v i d u a l s .  
Responses t o  Ques t ion  8 ("Where have you s e e n  o r  h e a r d  t h e  s logan?" )  
flwm p e r s o n s  c o r r e c t l y  i d e n t i f y i n g  what t h e  s l o g a n  r e f e r r e d  t o  were 
t a b u l a t e d  t o  s e e  which of t h e  s e v e r a l  media employed was t h e  most 
e i f e c t i v e  i n  conveying t h e  s l o g a n s .  Tab le  I11 summarizes t h e s e  
r e s p o n s e s .  
TABLE 111. SLOGAN IDENTIFICATION AND 
SL(JGAN-CONVEY ING MEDIA 
Slogan  
Conveying 
I n d i c a t e d  
Pe r sons  
I d e n t i f y i n g  




Bumper S t i c k e r  
Newspaper 
Sign 
Pe r sons  Pe r sons  
I d e n t i f y i n g  I d e n t i f y i n g  
"Buckle Up" "What ' s  Your1' 
(NSC) ( N S C )  
Tab le  I11 p robab ly  r e f l e c t s  l i t t l e  more t h a n  which medlia were 
u t i l i z e d  most i n  e a c h  s l o g a n ' s  campaign. N e v e r t h e l e s s ,  t h e  h i g h  
p e r c e n t a g e  of bumper s t i c k e r  c i t a t i o n s  f o r  t h e  TIA s l o g a n  s u r p r i s e d  
TIA o f f i c i a l s  who had o r i g i n a l l y  doubted  t h e  e f f i c a c y  of  bumper 
s t i c k e r s .  
The second h y p o t h e s i s  was d e s i g n e d  t o  tes t  t h e  a t t i t u d ! i n a l  and 
b e h a v i o r a l  impact of t h e  s l o g a n  "Lock I t  To Me". A ch i - squa re  t e s t  
o f  s i g n i f i c a n c e  a p p l i e d  t o  t h e  f i g u r e s  i n  Tab le  I V  i n d i c a t e d  t h a t  
p e r s o n s  who r e c o g n i z e d  t h e  s l o g a n  d i d  n o t  e x p r e s s  s i g n i f i c a n t l y  
g r e a t e r  b e l i e f  i n  nor  c l a i m  s i g n i f i c a n t l y  g r e a t e r  u se  of s e a t  b e l t s  
t h a n  t h o s e  who d i d  n o t  r e c o g n i z e  i t .  
TABLE I V .  BELIEF I N  AND USE OF BELTS: 
THOSE WHO RECOGNIZED TIA SLOGAN 
VS , THOSE WHO D I D  NOT 
Use B e l t s  
Slogan B e l i e v e  Use Belts A t  L e a s t  Half  Never 
Recogn i t i on  I n  B e l t  Use Always The Time Use B e l t s  
Recognized 
S logan  : 86.3% 24.4% 46.7% 3 5 . 5 %  
F a i l e d  To 
Recognize 
Slogan : 79.4% 28.6% 50.8% 39.7% 
The t h i r d  h y p o t h e s i s  a l s o  c o u l d  n o t  be s u b s t a n t i a t e d .  S ince  
o n l y  8 of 108 i n t e r v i e w e e s  r e c a l l e d  t h e  TIA s l o g a n  "Lock I t  To Me," 
7 % ,  any comparison w i t h  t h e  33 i n t e r v i e w e e s  who r e c a l l e d  e i t h e r  o r  
bo th  o i  t h e  NSC s l o g a n s  would have l i t t l e  meaning. Thus i n  P a r t  1 
of t h e  p r e s e n t  i n v e b t i g a t i o n ,  we a r e  a b l e  on ly  t o  p a r t i a l l y  con f i rm  
t h e  f i r s t  h y p o t h e s i s .  
A s  p a r t  of t h e  i n t e r v i e w s  performed i n  P a r t  1, s e x ,  a g e ,  and 
some o c c u p a t i o n a l  i n f o r m a t i o n  was a v a i l a b l e ,  t h u s  making i t  p o s s i b l e  
t o  c o n s i d e r  whether  t h e s e  v a r i a b l e s  have any d i r e c t  r e l a t i o l n s h i p  w i t h  
a t t i t u d e s  and behavior concerning s e a t  b e l t s .  
Within the  432 person Oakland County sample were 265 females 
and 167 males; 47 .8  percent  of the females and 47.4 percent  of the  
males repor ted using t h e i r  s e a t  b e l t s  a t  l e a s t  hal f  of the time 
spent d r iv ing .  Thus no s i g n i f i c a n t  d i f f e r ences  i n  claimed s e a t  b e l t  
usage were found between the men and women s tud i ed .  
Table V shows the  percent  of interviewees i n  each of s eve ra l  
age groups who bel ieve i n  and use s e a t  b e l t s .  The da ta  are  highly 
cons i s ten t  ac ross  the  age l e v e l s  considered.  Recognizing the dangers 
i n  genera l iz ing  from smal l  v a r i a t i o n s  i n  these  d a t a ,  we can, never- 
t h e l e s s ,  note t h a t  i n  t h i s  sample people over the  age of 40 repor ted 
using b e l t s  more f requent ly  than those under 40 years  of age;  but 
use of a  chi-square t e s t  showed no s i g n i f i c a n t  d i f f e r ence  a t  the  5% 
l e v e l .  
TABLE V .  ATTITUDES TOWARD AND USE OF SEAT BELTS 
ACROSS AGE LEVELS * 
Number of Believe Use Be l t s  Use Be l t s  Over 
A@. Subjects  i n  Be l t s  Always Half the Time 
* The da ta  include only those s u b j e c t s  quest ioned under the  
slogan-recogni t ion t rea tments .  
T a b l e  V I  r e l a t e s  t h e  o c c u p a t i o n a l  v a r i a b l e  t o  s e a t  b e l t  a t t i -  
t u d e s  and b e h a v i o r .  
TABLE V I .  SEAT BELT ATTITUDES AND USE 
ACROSS OCCUPATIONS 
Number 01 B e l i e v e  Use Belts Use B e l t s  Over 
Occupat ion - S h b j e c t  s i n  B e l t s  Always Half t h e  Time 
S t u d e n t  64 
Housewife 101  
P r o f e s s i o n a l  46 
Bus ines s  Man 28 
S k i l l e d  Laborer  39  
U n s k i l l e d  
Laborer  3 0  
R e t i r e e  10  
Unemployed 3 
These d a t a  s u p p o r t  e a r l i e r  r e s e a r c h  which i n d i c a t e d  t h a t  s o c i o -  
economic l e v e l ,  a  r ea sonab ly  a c c u r a t e  i n d i c a t o r  of e d u c a t i o n  l e v e l ,  
i s  an impor t an t  f a c t o r  i n  p o s s e s s i o n  and use  of p r e v e n t a t i v e  measures .  192 
A c h i - s q u a r e  t e s t  showed t h a t  p r o f e s s i o n a l s  a t t e s t e d  t o  "a,lways" 
u s i n g  s e a t  b e l t s  s i g n i f i c a n t l y  ( . 0 1  l e v e l )  more o f t e n  t h a n  d i d  t h e  
n e x t  m u s t  f r e q u e n t  u s e r ,  t h e  housewi fe .  
I Apple,  D .  ( e d . )  S o c i o l o g i c a l  S t u d i e s  of Hea l th  and S i c k n e s s ,  New 
York: McGraw-Bill, 1960, pp.  2-3 .  
S w e e t s t e r ,  D . A .  " A t t i t u d i n a l  and S o c i a l  F a c t o r s  A s s o c i a t e d  wi th  
Use of Sea t  B e l t s , "  J .  H e a l t h  & Soc. Res. ( June ,  1 9 6 7 ) )  pp. 120-1. 
PART 2 
Procedures 
During fou r  time i n t e r v a l s  between 2:00 P.M. and 4:45 P.M. on 
both Tuesday and Wednesday, June 17 and 18,  1969, the  i n v e s t i g a t o r  
and th r ee  a i d e s  s t a t i o n e d  themselves a t  t he  e x i t  of t he  main parking 
Lot a t  t he  Pont iac  Motor Company. There they observed and recorded 
s e a t  b e l t  usage of 450 company employees. The i n v e s t i g a t i n g  team 
a l s o  gave each motor i s t  s t ud i ed  a  p e n c i l  and a  stamped, s e l f  addressed 
pos tca rd  t h a t  requested information on a t t i t u d e s  and behavior r e l a t i n g  
t o  s e a t  b e l t  usage. Figure 1 rep re sen t s  t h e  pos tca rd  ques t i onna i r e .  
!)car Motolist: 
You have bzen s;lccted by The Univeldty of Michizan I1ighn:y Safety Rescarch 
Institute to pzllicipatr: in a survey. PIc3q:: cornplete this short cluestionnaiie and  nail it as 
sooli as possible. Thank you vely m u c l ~  for your liclp in this iinportant work. 
(I'icase circle answers where app!ical?le) 
Withi11 tlie last four n.ionllls 1 have secIi: (a) A movie about automobile safety be,lts 
entitled U.F.O. yes n o  (b) A s2r;es of siides wl~icll stio~vcd ycoj~le il~jurcc? becauso 
tiiey were rlot wcari;lg tl~eir safety belt. yes no 
County in v:hic!! you hi:: (a) \T/as!:tcnaw (b) Oak1a:ld (c) oi!-~er 
bbfir: 4. Sex: Male Fernala 
Occupatisn: 
I , , , . .  
l a f i L  d i i d  gear, of car you were drivii~g ville11 yo11 got this card :  
110 you b c l i e \ ~  t h a t  auto s;tfcty bdts adtl to  yoilr safety as a d s l ~ c r :  ycs no 
Yl'liat type of snftty bel t  do you have ill youi car? (a) Lap (1)) I.ap and Shcaldcr 
(c) none 
9. While d r i v i i l ~  alone, do you us!% your ssfety belt (a) almo;t ,.'n'ays? (b) most or tlic - 
ti!lic? ( c )  ;!bout h::lf the  till!^? (d) ~ C S S  Lh;i~l I~:tli'tl!e t i ~ l l ~ ?  (c) I J ~ ( I : O S ~  IISVCI? 
10. During t h c  ycar 1968, while dl.ivirig alone, did yo:l u s e  your  sdfcty belt (a) al~nost 
always? (b) most of tlie time? (c) about hnlf 1111: tinic? (d.) lccs tl1a11 h:ilf the titne? (e) 
On the b a s i s  of h i s  answers t o  Quest ion 1 on the  pos tca rd ,  t he  em- 
p loyee  was placed i n  one of four  c a t e g o r i e s :  ( 1 )  those who had 
been exposed t o  both a  s l i d e  p re sen t a t i on  and a  f i l m  concerning 
s e a t  b e l t s ;  ( 2 )  those exposed t o  the  s l i d e  p re sen t a t i on  on ly ;  ( 3 )  
those exposed t o  the  f i l m  on ly ;  and ( 4 )  those  exposed t o  n e i t h e r  
the  f i l m  nor the  s l i d e  p r e s e n t a t i o n .  
R e s u l t s  
Although p i l o t  t e s t i n g  i n  Washtenaw County had e l i c i t l e d  a  
r e t u r n  of ove r  50 p e r c e n t  of t h e  c a r d s  when p e n c i l s  were i r c l u d e d ,  
o n l y  139 s f  t h e  450 p o s t  c a r d s  g i v e n  t o  workers  a t  t h e  P o n t i a c  
Motor P l a n t  were r e t u r n e d .  T h i s  r e p r e s e n t s  a  3 0 . 3  p e r c e n t  r e t u r n  
and  consequen t ly  l e a v e s  i n t e r p r e t a t i o n  of t h e  r e s u l t s  ex t r eme ly  
v u l n e r a b l e  t o  t h e  argument t h a t  a  p o s s i b l e  b i a s  e x i s t s  i n  t h e  re- 
maining 70 p e r c e n t  of  t h e  sample .  Even more d i s c o u r a g i n g  is  t h e  
f a c t  t h a t  86 of t h e  139 c o o p e r a t i n g  employees  r e p o r t e d  t h a t  t hey  
had been exposed  t o  n e i t h e r  t h e  f i l m  nor  t h e  s l i d e  p r e s e n t a t i o n ,  
d e s p i t e  r e p o r t s  t h a t  a l l ,  o r  n e a r l y  a l l ,  of t h e  p l a n t ' s  20 ,000  
employees  had been s c h e d u l e d  t o  r e c e i v e  a t  l e a s t  one of t h e  messages .  
Fu r the rmore ,  t h e  sample s i z e  f o r  t h e  o t h e r  t h r e e  c a t e g o r i e s  was 
s o  s m a l l  t h a t  meaningfu l  a n a l y s i s  c o u l d  no t  be unde r t aken .  T h i s  
i s  obv ious  i n  Tab le  VI I .  
Tab le  VII RESULTS OF DIRECT OBSERVATION AND 
POSTCARD QUESTIONNAIRE AT PONTIAC MOTORS 
E d u c a t i o n a l  Category Number Number Number 
Trea tment  T o t a l  Observed Repor ted  ]Bel ieving 
Wearing Using B e l t  i n  B e l t  
-- ---------.-- B e l t  - ) of Time - Use 
Shown s l i d e s  & 
f i l m  2 1 
Shown s l i d e s  1 5  
S11own f i l m  8 
Shown n e i t h e r  86 
T h i r t e e i l  ( i  . e . ,  9 . 4  p e r c e n t )  of  t h e  139 d r i v e r s  who r e t u r n e d  
t h e  pos t cn i sd  were obse rved  wearing s e a t  b e l t s ,  bu t  on ly  9 ( 2 . 9  p e r -  
c e n t )  of a l l  d r i v e r s  who d i d  no t  r e t u r n  t h e  p o s t  c a r d  were s e e n  
w e a r i n g  them.  Those  w e a r i n g  t h e  seat b e l t  were  much more l i k e l y  t o  
3 
c o m p l e t e  a n d  r e t u r n  t h e  q u e s t i o n n a i r e .  I n  t o t a l ,  o n l y  22 of 4sU 
d r i v e r s  ( 4 . 9  p e r c e n t )  were o b s e r v e d  w e a r i n g  t h e  b e l t .  T h i s  may 
well  h a v e  been  a f u n c t i o n  of  e n v i r o n m e n t a l  f a c t o r s  a n d  e d u c a t i o n  
l e v e l ,  t h e  l a t t e r  h a v i n g  b e e n  f o u n d  t o  c o r r e l a t e  w i t h  c l a i m e d  b e l t  
u s a g e  i n  P a r t  1. 
PART 3 
P r o c e d u r e s  ----- 
E l e m e n t a r y  s c h o o l  c h i l d r e n  i n  t h e  c i t y  of P o n t i a c  h a d  b e e n  
e x p o s e d  t o  i n f o r m a t i o n  e n c o u r a g i n g  them t o  "bug" t h e i f  p a : r e n t s  t o  
u s e  s e a t  b e l t s .  The c h i l d r e n  p a r t i c i p a t e d  i n  t h i s  S a f e t y  Bug cam- 
p a i g n  i n  v a r i o u s  ways ,  i n c l u d i n g  making p o s t e r s ,  h o l d i n g  c l a s s  d i s -  
c u s s i o n s ,  a n d  v i e w i n g  a  s p e c i a l  t e l e v i s i o n  show h o s t e d  by Oopsy t h e  
Clown, Some weeks  a f t e r  t h i s  show, t h e  i n v e s t i g a t o r  d i s t r i b u t e d  a 
s h o r t  q u e s t i o n n a i r e  t o  s i x t h - g r a d e  s t u d e n t s  i n  t h e  c i t i e s  o f  P o n t i a c  
a n d  Roya l  Oak ( t h e  l a t t e r  s e r v i n g  a s  a  c o n t r o l  g r o u p ) .  The q u e s t -  
i o n n a i r e  a s k e d  t h e  s t u d e n t s  a b o u t  t h e i r  p a r e n t s '  s e a t - b e l t - w e a r i n g  
h a b i t s .  By d i v e r t i n g  t h e i r  a t t e n t i o n  f rom t h e  f a c t  t h a t  t h e  i n v e s -  
t i g a t o r  was s e e k i n g  i n f o r m a t i o n  on  t h e  e x t e n t  t o  which t h e  S a f e t y  
Bug program i n d u c e d  t h e  c h i l d r e n  t o  c a r r y  t h e  message  home and  by 
making t h e  q u e s t i o n n a i r e  a p p e a r  t o  be a  tes t  of  r e c a l l ,  i t  was hoped 
t h a t  t h e  c h i l d r e n  would p r o v i d e  t r u t h f u l  r e s p o n s e s .  
R e s u l t s  -
T a b l e  VIII summar izes  t h e  r e s u l t s  o f  t h e  s u r v e y .  S i n c e  i t  was 
d i f f i c u l t  t o  a s c e r t a i n  w h e t h e r  s t u d e n t s  h a d  h e a r d  t e l e v i s e d  s e a t  
b e l t  m e s s a g e s  a t  home o r  a t  s c h o o l  t h e  c a t e g o r y  l a b e l e d  " h e a r d  a b o u t  
3 An i n t e r e s t i n g  p a r a l l e l  s t u d y  of e x p o s u r e  r e v e a l e d  t h a t  a  
g r o u p  of  i n t e r v i e w e e s  who d i d  n o t  r e t u r n  a  r e q u e s t e d  p o s t  
c a r d  h a d  d o u b l e  t h e  a c c i d e n t  a n d  v i o l a t i o n  r a t e  o f  t h o s e  
who  d i d .  

b e l t s  i n  school  o r  TV" was included.  The g r e a t e r  frequency of 
repor ted  b e l t  use by the  con t ro l  group may be a  func t ion  of t h e i r  
not having been s e n s i t i z e d  t o  observe s e a t  b e l t  use ,  a s  the Pont iac  
s a f e t y  bugs were. Due t o  t h e i r  involvement i n  t h i s  program, Pont iac  
ch i ld r en  may wel l  have provided more accura te  information.  This 
assumption seems t o  be s u b s t a n t i a t e d  by t h e  only s l i g h t  discrepancy 
between the  answers from the  Pont iac  ch i ld ren  and from t h e i r  pa ren t s ,  
who were contacted through follow-up phone c a l l s .  However, school 
board pol icy  d id  not permit follow-up phone c a l l s  i n  the  Royal Oak 
c o n t r o l  group. In gene ra l ,  t he re  was no i n d i c a t i o n  t h a t  t he  Safety 
Bug program brought about s i g n i f i c a n t  behavioral  change among the  
p a r e n t s .  
DISCUSSION 
From the  f ind ing  t h a t  41.7 percent  of the  in terviewees  recog- 
nized the  slogan "Lock I t  To Me" upon ques t ion ing ,  we can specu la te  
t h a t  t h e  Oakland County s e a t  b e l t  campaign reached near ly  one-half 
of the  coun ty ' s . popu la t i on ,  This is  a s i z a b l e  number, but because 
a  base l ine  c r i t e r i o n  f o r  success  i s  lack ing ,  i t  is  d i f f i c u l t  t o  
a s s ign  a l a b e l  of success  o r  f a i l u r e  t o  t h i s  campaign. 
However, t h i s  campaign may be analyzed w i t h  r e fe rence  t o  t he  
fol lowing communication model. (see  Figure 2 ) .  
- - -- 
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Figure 2 Communication Model 
I 
To t ransmi t  i t s  message, the  TIA used 104,000 brochures,  5,400 
p o s t e r s ,  22,500 bumper s t i c k e r s ,  a  s l i d e  p re sen t a t i on  viewled by 
about 30,000 persons (a  few a t  a  t ime) ,  a  s i z a b l e  number of l i v e  r ad io  
and TV s p o t s  and " s p e c i a l s , "  a s  wel l  a s  approximately 100 newspaper 
a r t i c l e s ,  f e a t u r e s ,  and e d i t o r i a l s .  Another method of message out-  
put  was through the  elementary school  ch i ld r en  i n  Pont iac  who were 
asked t o  ca r ry  home the  message. 
Since t he  in terview ques t ionna i re  was s t r u c t u r e d  s o  a s  t o  c r e d i t  
s logan recogni t ion  only t o  those  in terviewees  who exh ib i t ed  under- 
s tand ing  of the s logan,  the  same f i g u r e ,  41.7 pe r ce i~ t ,  111izy be taken 
a s  a  measure of slogan understanding;  i . e . ,  41.7 percent  of the  
popula t ion understood t h a t  " I t ' s  Lock I t  To Me Time" r e f e r r e d  t o  t he  
f a s t en ing  of automobile s a f e t y  b e l t s .  Thus approximately 400,000 
of Oakland County's 900,000 r e s i d e n t s  received and understood the  
message. 
The next s t e p  i n  t h e  model is t h a t  of message acceptance.  Of 
those who recognized the  "Lock I t  To Me" s logan ,  86 .3  percent  s a i d  
they bel ieved automobile s e a t  b e l t s  were a  valuable  s a f e t y  f e a t u r e .  
B u t  79.4 percent  of those  who did  not recognize the slogan a l s o  
a t t e s t e d  t o  " b e l i e f "  i n  the  value of using s e a t  b e l t s ,  a  f i g u r e  
which is  no t ,  i n  a  s t a t i s t i c a l  sense ,  s i g n i f i c a n t l y  d i f f e r e n t  from 
t h e  86.3 percen t .  Thus i t  seems reasonable t o  conclude t h a t  message 
acceptance was achieved,  whether o r  not a s  a  func t ion  of the  campaign, 
Fu r the r ,  26 percent  of t he  popula t ion a t t e s t e d  t o  "always wearing 
s e a t  b e l t s " .  Again, assuming l i n e a r i t y ,  if we p r a j e c t  these  sample 
f i g u r e s  onto  raw values  p ropor t iona te  t o  the  popula t ion of Oakland 
County, we can say t he  message was s en t  toward 900,000 peo,ple; i t  
was received and underatced by sbout 400,000,accepted by approximately 
333,000 ind iv idua l s .  The 26 percent  who a t t e s t e d  t o  always using 
b e l t s  r ep re sen t s  a f i g u r e  of over 230,000. Figure 3  summarizes t h i s  
campaign assessment.  
The 26% f i g u r e  (230,000) appears t o  be considerably  below nat-  
i o n a l  e s t ima te s .  The National  Safety  Council es t imated t h a t  a s  of 
e a r l y  1969, about th ree- four ths  of a l l  passenger ca r  occupants had 
s e a t  b e l t s  ava i l ab l e  and "the b e l t s  a r e  being used nearly 40 percent  
of t h e  time on the  average.  l l  4 .................... 
Accident Fac t s ,  1969 Edi t ion  (Chicago: National  Safety Council ,  
1969) ,  p .  53. 
message d i r e c t e d  
a t  900,000 people 
message received and 
understood by 400,000 
message accepted by 
333,000 
a t t e s t e d  b e l t  use 1 by230,OOO 
Figure 3 S t a t i s t i c a l  Summary 
A survey conducted by the  Auto I n d u s t r i e s  Highway Safety  Com- 
m i t t e e ,  i n  1967 lends support  t o  the  NSC es t ima te .  From a sample 
01 over 500,000 d r i v e r s ,  38.2% responded t h a t  they "always" use 
s e a t  b e l t s  l o r  l o c a l  t r a v e l  and 55.1% responded t h a t  they "always" 
5 used them o n  long t r i p s  (25 miles  o r  more). Unfor tunate ly ,  s i nce  
t h i s  w r i t e r  was unable t o  survey Oakland County s e a t  b e l t  usage before 
the  TTA campaign, the re  i s  no v a l i d  method of assess ing  whether o r  
not the  262, f i gu re  r ep re sen t s  an increase  i n  a t t e s t e d  b e l t  usage 
from the previous year .  The lack of con t ro l s  caused by t h e  absence 
of comparable pre-campaign and post-campaign da ta  severe ly  r e s t r i c t s  
the  writer:  s a b i l i t y  t o  draw d e f i n i t i v e  conclusions. The only 
p r e t e s t - p o s t t e s t  comparison a v a i l a b l e  is  t h a t  o f f e r ed  by t he  TIA 
i t s e l f .  These da t a  show an increase  i n  d r i v e r  s e a t  b e l t  use of 3.3% 
(17.5% t o  20.8%) with a sample of about 2000 i n  each p e r i o d ,  6 
-----------------.-em- 
' Auto I n d u s t r i e s  Highway Safe ty  Committee News Release,  Wash- - - 
ing tan ,  D . C . ,  October, 1967, p . 2 .  
Oakland County T r a f f i c  Improvement Associa t ion,  A Report 
on t h e  A c t i v i t i e s  and Measured E f f ec t i venes s  of a Publ ic  
Education Program f o r  Safetv Bel t  Use I n  Oakland cot= 
Michigan, A Report t o  the  Insurance I n s t i t u t e  f o r  13ighiay 
Sa fe ty ,  Washington, D . C . ,  October, 1969, p .  24. 
Yet, a s  with many such observa t ions ,  many uncontrol led  v a r i a b l e s  
preclude any c lear-cut  conclusion.  S p e c i f i c a l l y  , during t he  course 
of the  campaign, Oakland County r e s i d e n t s  were exposed t o  count less  
o ther  f a c t o r s  which may have a f f e c t e d  t h e i r  a t t i t u d e s  and behavior 
i n  regard t o  s e a t  b e l t  usage. Discussions with f r i e n d s ,  ac~cident  
7 
exper ience,  exposure t o  NSC mass media messages, and, perhaps most 
important ly ,  t he  increase  i n  the percentage of c a r s  w i t h  s e a t  b e l t s  
i n s t a l l e d  a r e  some of these  f a c t o r s .  
The t o t a l  inc rease  i n  c a r s  with s e a t  b e l t s  from June, 1968 t o  
June, 1969 was, very roughly, 5 0 , 0 0 0 . ~  A s t a t i s t i c a l  adjustment f o r  
t he  increase  i n  c a r s  f i t t e d  with s e a t  b e l t s  r a d i c a l l y  reduces the  
observed change. Conclusions concerning the  e f f ec t i venes s  of t he  
campaign a r e  not c l e a r l y  def inab le  s ince  the  f a c t o r  of whiclh ca r s  
were f i t t e d  with s e a t  b e l t s  was overlooked.. 
To make highway s a f e t y  campaigns a s  e f f e c t i v e  a s  pos s ib l e  the  
precept  of a l l  such e f f o r t s  ought t o  be: "no campaigns wit:hout su f -  
f i c i e n t  and c a r e f u l  eva lua t ion ."  I t  is  not enough, however, t o  simply 
continue our present  eva lua t ions .  Ins tead ,  we m u s t  base our cam- 
pagins upon those communication t heo r i e s  and models given a  c e r t a i n  
amount of v a l i d i t y  by cur ren t  research ,  An example i s  McGuirels 
Inocula t ion 'I'heoryS which is based upon a  b io log i ca l  analogy of 
c r ea t i ng  r e s i s t ance  t o  undesi rable  e f f e c t s .  Accordingly, McGuire 
a s s e r t s  (and has experimental ly supported h i s  a s e r t i o n )  t h a t  a t t i t u d e s  
can be "inoculated" by p resen t ing  an ind iv idua l  with weakenled counter= 
a t t i t u d i n a l  propaganda. Informal conversat ions  with in terviewees  i n  
t he  Oakland County Study ind i ca t e  t h a t  a  high percentage of those  
who ques t ion  the  value of s e a t  b e l t s  do s o  because they have heard 
During 1969, the National  Safety Council b u i l t  a  mul t i -mi l l ion 
d o l l a r  nationwide mass media s e a t  b e l t  campaign around the 
s logan,  "What's Your Excuse." (See Table 11). 
' T h i s  f i gu re  is an es t imate  derived from analyzing the r a t e  a t  
which new c a r s  replaced pre-1964 c a r s  i n  which s e a t  b e l t s  
were not fac tory  i n s t a l l e d  i n  Oakland County from 1959 t o  1968. 
' W .  hIcGuire, "Resistance t o  Persuasion Conferred by Active 
and Pass ive  P r i o r  Refuta t ion of t he  Same and Al t e rna t ive  
Counterarguments, " J.  Abnorm. SOC. Psychol. ,  64 (1962b)) 
241-248. 
of some inc iden t  i n  which someone had been trapped i n  an automobile. 
McGuire's theory would suggest  t h a t  such persons can be inocu la ted  
aga ins t  a n t i s e a t - b e l t  propaganda by providing information on acc i -  
den t s  where i nd iv idua l s  a r e  trapped followed by r e f u t a t i o n a l  examples, 
"ammunition" showing the  g rea t  percentage of i nc iden t s  i n  which s e a t  
b e l t s  can save l i f e  and l e s sen  i n j u r y .  Through experimentat ion,  we 
might d iscover  the  relevance of McGuire's theory t o  media s a f e t y  
messages. 
This  is  not t o  say t h a t  we m u s t  c l i n g  t o  any given communication 
theory o r  model, but r a t h e r  t h a t  we should apply the  cur ren t  t h e o r i e s  
of persuasion i n  the  f i e l d  of highway s a f e t y  research i n  order  t o  
e s t a b l i s h  t h e i r  re levance.  For example, many campaigns have spent  
thousands of d o l l a r s  f o r  hours of e l e c t r o n i c  media time without 
g iv ing  any cons idera t ion  t o  the  mediating v a r i a b l e s ,  such a s  cred- 
i b i l i t y  of the  source ,  c ro s s  p ressure  of primary group a s s o c i a t i o n s ,  
o r  opinion l eade r s  and the  gate-keeping process ,  which a f f e c t  the  
percep t ion  and r e t e n t i o n  of information.  Also i t  i s  conceivable 
t h a t  the TIA campaign could have persuaded a  l a r g e r  percentage of 
the popula t ion t o  a c t  i n  a  manner congruent with t h e i r  a t t i t u d e s  
and opinions had t h e  optimal kinds of messages been determined f o r  
t h e  s p e c i f i c  audiences involved.  Very l i t t l e  research has been 
undertaken t o  e s t a b l i s h  a b a s i c ,  audience-centered theory from which 
t o  work. The w r i t e r  be l i eves  t h a t  we need t o  begin t o  make more 
c a r e f u l  analyses  of types  of audiences and t h e i r  r e a c t i o n s  t o  var ious  
messages, message sources ,  communication channels,  and o the r  environ- 
mental f a c t o r s  wi thin  the  t r a f f i c  s a f e t y  communication proc;ess. The 
incorpora t ion  of these  and o the r  f a c t o r s  i n  a  full-blown research  
p r o j e c t  designed t o  determine t he  e f f e c t s  of var ious  va r i ab l e  r e l a t i o n -  
s h i p s  i n  the  development of a  theory of mass media persuasi.on i n  
highway s a f e t y  is needed. More important ly ,  these  research  p r o j e c t s  
should not be viewed a s  independent and d i s c r e t e  s o l u t i o n s  t o  s p e c i f i c  
needs, b u t  should serve  a re levan t  func t ion  i n  the  t o t a l  process  of 
developing a  comprehensive theory of how t o  e f f e c t i v e l y  al t ler  b e l i e f s  
and values  underlying human behavior.  
I d e a l l y ,  one can conceive of long-term highway s a f e t y  campaigns 
accompanied by long-term eva lua t ion .  A community might emb,ark on 
a  mass media campaign t o  persuade automobile d r i v e r s  and passengers 
t o  use t h e i r  s e a t  b e l t s .  Such a  campaign might continue f o r  a s  long 
a s  t h r ee  o r  more yea r s ,  and i t  might apply s e v e r a l  communication 
techniques  represen t ing  modif ica t ions  i n  theory app l i ca t i on .  Para- 
mount t o  the  success  of t h i s  type of exp lora tory  campaign i s  i t s  
eva lua t ion ,  which l i k e  the  campaign i t s e l f ,  m u s t  be continucaus- and 
designed t o  measure t h e  e f f e c t s  of a l l  v a r i a b l e s  wi thin  the  app l ied  
t h e o r i e s ,  
Beyond t h i s ,  we m u s t  e s t a b l i s h  r e a l i s t i c  goa l s  on whiclh t o  
base our eva lua t ions .  Perhaps t he  most obvious gap i n  even the  
bes t  eva lua t ive  highway s a f e t y  research is  the  f a i l u r e  by a l l  p a r t i e s  
t o  develop a  base l i ne  c r i t e r i o n  f o r  determining when, i n  t he  r e a l  
world, a  highway s a f e t y  campaign can be termed e f f e c t i v e .  Th is  gap 
m u s t  be f i l l e d  through in t ens ive  and ex tens ive  campaign eva lua t ions .  
B u t  before more s c i e n t i f i c  eva lua t ions  and e l f e c t i v e  changes 
can be made i n  medi.a s a f e t y  campaigns, s o l u t i o n s  m u s t  be found t o  
c e r t a i n  bas i c  problems. For tuna te ly ,  t h e r e  a r e  s igns  t h a t  pub l i c  
agencies  a r e  d iscover ing they m u s t  work with the  research community 
t o  des ign,  implement, and eva lua te  publ ic  information progrrams. The 
T I A  of Oakland County i s  such an example. If these  i n d i c a t i o n s  a r e  
r ep re sen t a t i ve  of the  major i ty  of pub l i c  agencies we should soon 
begin t o  see  e f f e c t i v e  and e f f i c i e n t  pub l i c  information pro& .rams 
drsseminating h i g h w a y  s a f e t y  information.  
APPENDIX A 
The fol lowing desc r ip t i ons  of t he  speakers bureau and message 
content  a r e  taken d i r e c t l y  from s e c t i o n s  of the  TIA f i n a l  r epo r t .  
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Speaker ' s  Bureau 
Speakers Bureau 
A 35-man speakers bureau was e s t ab l i shed  t o  present  the  s l i d e  
s e r i e s  previously discussed.  This  bureau was made up of members of 
the Safe ty  Bel t  Committee, s e l ec t ed  TIA Di rec tors  and Trus tees ,  
pub l i c  o f f i c i a l s ,  and members of o ther  TIA committees. Persons 
serving were s e l e c t e d ,  i n  p a r t ,  f o r  t h e i r  f a m i l i a r i t y  with TIA oper- 
a t i o n s  and programs and, a l s o ,  f o r  t h e i r  general  knowledge of the  
t r a f f i c  accident  prevention f i e l d .  
Each speaker previewed the  s l i d e  s e r i e s  p r i o r  t o  h i s  p resen ta t ion  
and was provided an o u t l i n e  of suggest ions  f o r  insur ing  a  good pro- 
gram. Speakers were a l s o  given a  l is t  of suggested responses t o  
the  ques t ions  about and the ob jec t ions  t o  s a f e t y  b e l t  use which a r e  
most f requent ly  r a i s e d .  
Members of the speakers bureau made approximately 60  presenta-  
t i o n s  t o  c i v i c  and se rv i ce  groups, government empEoyee meetings, 
p ro fe s s iona l ,  s o c i a l ,  and o ther  o rgan iza t ions  during the  three-month 
program. Speakers bureau members presented the s l i d e  s e r i e s  t o  an 
es t imated 3 , 0 0 0  opinion l eade r s  of Oakland County. 
Nessage Content : 
111 order t o  permit a  " l i ve"  n a r r a t i o n ,  a  s c r i p t  was prepared 
f o r  use by the speakers bureau. The presen ta t ion  included (35 s l i d e s  
and required approximately 20  minutes t o  deliver--considered t o  be 
an i d e a l  length f o r  use w i t h  c i v i c  and se rv i ce  c lubs .  
The f i r s t  f i v e  minutes o r  so  of t h i s  p resen ta t ion  was given t o  
a  d i scuss ion  of the magnitude of the  t r a f f i c  accident  s i t u a t i o n  i n  
Oakland County and a  very b r i e f  o u t l i n e  of the  major accident  pre- 
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v e n t i o n  programs of t h e  TIA. The bulk  of t h e  p r e s e n t a t i o n  c o n s i s t e d  
of a  s e r i e s  of s l i d e s  d e p i c t i n g  a c t u a l  a c c i d e n t  c a s e  h i s t o r i e s  which,  
most conv inc ing ly  and p o i n t e d l y ,  demons t ra te  t h e  l i f e - s a v i n g  v a l u e  
of t h e  p r o p e r l y  worn s a f e t y  b e l t .  
The s l i d e s  and d e s c r i p t i o n s  of t h e s e  a c c i d e n t  ca se  h i s t o r i e s  
were p rov ided  by D r .  Donald F .  Huelke of t h e  U n i v e r s i t y  of Michigan 
Medical  School .  D r .  Huelke s u p p l i e d  t h e  TIA w i t h  f i v e  sets of t h e s e  
s l i d e s ,  a l l  of which were i n  a lmos t  c o n s t a n t  u se  d u r i n g  t h e  h e i g h t  
of t h e  three-month campaign. 
Oakland County ' s  2 5  l a r g e s t  employers  were s e l e c t e d  f o r  cooper-  
a t i o n  i n  conduct ing  i n - p l a n t  s a f e t y  b e l t  programs. More t h a n  60 ,000  
p e r s o n s  a r e  employed by t h e s e  25 c0mpanies.d 
A p i l o t  program was launched  a t  t h e  P o n t i a c  Motor D i v i s i o n  of 
Gene ra l  Motors i n  P o n t i a c ,  Michigan. Gary Robinson, s a f e t y  d i r e c t o r  
of P o n t i a c  Motors and a  member of t h e  S a f e t y  B e l t  Committee, deve loped  
a program o u t l i n e  f o r  use  i n  h i s  own company. T h i s  o u t l i n e  ( s ee  
E x h i b i t  T) was subsequen t ly  reproduced  by TIA and g iven  t o  o t h e r  major 
employers  of t h e  county f o r  use  i n  conduct ing  t h e i r  own programs. 
Th e  i n - p l a n t  s a f e t y  b e l t  program was launched a t  P o n t i a c  Motors 
w i t h  n p r e s e n t a t i o n  of t h e  TIA s l i d e  s e r i e s  t o  t o p  management. 
According LO Robinson, t h e  s l i d e  presentation and h i s  program p r o p o s a l  
was r e c e i v e d  more e n t h u s i a s t i c a l l y  t hdn  any o t h e r  p r e v i o u s l y  o f f e r e d  
s a f e t y  prpogram. A s  a  r e s u l t ,  approximate ly  75  i n - p l a n t  s a f e t y  meet ings  
were conducted du r ing  which a n  e s t i m a t e d  1 5 , 0 0 0  employees saw t h e  
s l i d e  p r e s e n t a t i o n  and a n o t h e r  5 , 0 0 0  viewed a  r e c e n t l y  produced f i l m  
e n t f  t l e d ,  "Unres t r a ined  F l y i n g  Q b j e c t x .  " 
lo FOP a  more d e t a i l e d  d e s c r i p t i o n  of t h e  a c t i v i t i e s  of t h e  
s p e a k e r s  bureau  s e e  Oakland County T r a f f i c  Improvement 
A s s o c i a t i o n ,  A Report  on t h e  A c t i v i t i e s  and ~ g a s u r e d  
E f f e c t i v e n e s s  of a  P u b l i c  Educa t ion  Program l o r  S a f e t y  - 
B e l t  Use I n  Oakland County, 'Michigan  A Report  t o  t h e  -' 
In su rance  I n s t i t u t e  f o r  Highway S a f e t y ,  Washington, D . C . ,  
Oc tober ,  1969, pp .  8-18. 
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The fol lowing desc r ip t i on  of the  "Safety Bug" program is  taken 
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Promotion by Publ ic  Schools -
The p lans  of the Safety  Belt  Committee t o  in t roduce a  s a f e t y  
b e l t  educat ion program i n  Oakland County schools  were launched-- 
a l s o  on a  p i l o t  bas is- - in  the  Pont iac  school system. A genera l  
program plan and a  d i scuss ion  guide f o r  use by teachers  were developed 
by David Stimac, s a f e t y  consu l tan t  with t he  Pont iac  Board of Educ- 
a t i o n ,  and a  member of the  Safety  Bel t  Committee. The d i scuss ion  
guide o r  i n s t r u c t i o n a l  u n i t  was used i n  g rades  t h r ee  through s i x  
i n  each of the  sys tem's  28  elementary schools .  
The previously  descr ibed "Safety Bug" pledge cards  and badges 
were d i s t r i b u t e d  t o  15,000 elementary school ch i ld r en ,  and s e v e r a l  
h u n d r e d  "i3aiety Bug" pos t*rs  were placed on the  b u l l e t i n  boards of 
elementary schools  throughout the system. A Michigan S t a t e  trooper 
appeared with Mr. Stimac a t  a  number of assembl ies ,  during which 
elementary school chiTdren were urged t o  "bug" themselves, t h e i r  
p a r e n t s ,  b r o t h e r s ,  s i s t e r s ,  and f r i e n d s  t o  buckle t h e i r  s a f e t y  b e l t s .  
These assemblies were supplemented by classroom d iscuss ion  which 
was l ed  by t eache r s  using d i scuss ion  o u t l i n e s .  
I t  was l e l t  t h a t  a  movie f i lm  might be more appropr ia te  than 
t he  accident  case h i s t o r i e s  s l i d e  s e r i e s  f o r  use a t  these  grade l e v e l s .  
Accordingly, TIA provided the  Pont iac  school d i s t r i c t  with a s a f e t y  
b e l t  f i l m  e n t i t l e d ,  "Before I t ' s  Too La t e , "  which was used a s  p a r t  
of t he  i n s t r u c t i o n a l  u n i t .  In a d d i t i o n ,  the  school ch i ld r en  were 
asked t o  submit p r o j e c t s  such a s  drawing a  s a f e t y  b e l t  p o s t e r ,  wr i t i ng  
a s h o r t  s t o r y  o r  poem on s a f e t y ,  making a  b u l l e t i n  board, c o l l e c t i n g  
news i tems from newspapers o r  magazines, and preparing a t r a f f i c  s a f e t y  
news item f o r  the  school  newspaper. 
'I For a  more d e t a i l e d  desc r ip t i on  of the  campaign's focus on 
youth see  Oakland County T r a f f i c  ~m~rovemen t  ~ s s o c ; i a t i o n  
A Report on the  A c t i v i t i e s  and Measured Ef fec t iveness  of a  
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Approximately 3 , 5 0 0  y o u n g s t e r s  i n  f i v e  j n u i o r  h igh  s c h o o l s  i n  
P o n t i a c  a l s o  were g i v e n  s a f e t y  b e l t  i n s t r u c t i o n  a s  an e x t e n s i o n  of 
t h e  e i g h t h  g rade  s o c i a l  s t u d i e s  c u r r i c u l u m .  Two f i l m s ,  "Before I t ' s  
Too Late" and "Broken G l a s s , "  were p rov ided  f o r  u se  by T I A .  

